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What 15 the Daily?

This section of our back-to-school issue covers the 75-year
history of student newspapers at Iowa State. Also, the Daily is
beginning operation this quarter from new offices in the almost-
completed Press Building addition- So we're taking this oppor-
tunity to tell readers something about the paper.

Articles and pictures in the pages that follow show some-
thing of the Daily’s history and operation. They perhaps do not
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The Daily Mascot

give new students a true pic-

ture of the paper’s part in the

University community, how-
. ever. A few disconnected facts

may convey a bit of the pic-

ture.

Daily reporters and staff

members have been called “hi-
“stupid”, “degenerate”,
“irresponsible”, and many un-
printable things by readers
and news sources.

One week last spring the
Daily carried seven items cor-
recting previous stories.

Four Daily writers won cash awards in national writing
contests last year. The paper placed in the top ten overall in a

national competition.

One Daily editor was labeled “an idiot with a pencil” by a
University official. The same editor was praised in a resolution
passed by the student Board of Publication.

Most of the organized groups on campus and many indi-

viduals have been angered by
reason.

the Daily, sometimes with good

The paper has been praiseﬁ by presidents of the University
and members of the State Board of Regents, among others, for

some of its work.

If all this seems confusing, it should. The Daily confuses
a lot of people. Sometimes it even confuses the staff. But our
goal is to serve the University community and the students of
Iowa State with news and opinions and we will continue to
work toward it. We hope both freshmen and older members of
the community will find this year’s Daily worthwhile.

—Tom Murray, Editor

lowa State Paper

Originated in 1890

This year marks the 75th an-
niversary of the Iowa State
Daily, oldest of the Iowa State
student -publications. The history
of the Daily dates back to a rath-
er unheralded origin in the
spring:of 1890 when a resource-
fal group. led by F. E. Davidson
issued a student news sheet
known as the Clipper entirely on
their own initiative and without
support or sanction from college
officials.

Thé Clipper proved to be the
forebearer of the lowa Agricul-
tural College Student, which was
Jlaynched with formal recogni-
tion on Aug. 7, 1890. Although
other student publications had
been published prior to the
Daily, today they no longer exist.

During the early years of the
college, six literary societies then
in existence were highly influen-
tial in student life. Their most

expansive achievement came to
a peak in the Aurora in June,
1873, under a student board of
directors headed by Millikan
Stalker.

Literary Emphasis

The Aurora, which was chiefly
literary in its emphasis, pub-
lished ‘articles by faculty mem-
bers as well as essays and ora-
tions presented in literary soci-
eties and intercollegiate con-
tests, with only a srpall coverage
of college news. - . i

The serious and dignified Au-
rora served a useful purpose dur-
ing its publication into 189%. It
finally was suspended when the
tastes of the '90’s demanded
more modern reporting with em-
phasis on athletics and other stu-
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lowa State Daily
Enters 76th Year

(EpiTor’s NoTE: Del Marks, a
graduate last spring in science
journalism at lowa State, is a
former Daily managing editor.
He presents here an inside view
of the Daily operation.)

By DEL MARKS

The lowa State Daily begins
its 76th year of publication in
bright new quarters this fall,
moving for the first time in 25
vears, and veteran Daily staffers
are waiting expectantly to see
what the effect of the new sur-
roundings will be on the opera-
tion of Iowa State's oldest stu-
dent institution.

The wholly student-staffed ed-
itorial and advertising operations
will be less than 50 feet from
their old locations, housed in a
modern $300,000 addition to the

south side of the Press Building.

Built in 1940, the Press Build-
ing was originally designed to
give student publications a home
of their own. As the student body
grew, the publications outgrew
those original offices, and the
new wing on the Press Bullding
is almost wholly devoted to pro-
viding better facilities for the
Daily, the Bomb, and college
magazines.

For Modern Service

The new wing was designed,
partially in consultation with
student editors, to enable the
Daily and other publications to
provide - the Iowa State campus
with the most .modern and ef-
ficient .news coverage of any col-
lege newspaper. The task of the
Daily staff this year is to see that

that goal g reached.

Day in and day out operation
of the Daily has always been far

from routine because of the na-
ture of the news it brings the stu-
dent body.

In recent years editors have
stayed up until 2 a.m. pounding
out election results on typewrit-
ers for the next morning’s pa-
per; they have become person-
ally involved in student trage-
dies including fatal automobile
accidents, drownings and shoot-
ings: and they have known the
rewards of hard work to produce
several special issues annually.

“T'ypical' Day

If, in its new typical-newspa-
per-office quarters, the Daily ev-
er enjoys a typical day, it will be-
gin as most Daily days do with
the staff of reporters checking
their assignments on the large
bulletin board in the new news-
room,

The reporting staff, which av-
erages 20 to 25 students a quar-
ter. is composed of Technical
Journalism 222 students. The
course, advanced news writing,
carries four credit hours and is
required of all journalism ma-
jors. About two thirds of the
course grade is based on the stu-
dent’s work for the Daily.

The assignments, which the
reporters are required to initial
before noon, are posted by Diane
Brockett, managing editor. Miss
Brockett spends from one to two
hours every evening after the
Daily has been “put to bed” for
the next day in making out the
assignments.

Story Ideas

On the typical day about one-
third of her assignments will be
for reporters to cover the upcom-
ing events which she has learned
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about from the University calen-
dar, publicity released, or a
phone call from an interested
outsider. Reporters also provide
news tips from their “beats.”
news areas for whose coverage
they are individually responsible
Another third of Miss Brock-
ett's assignments will be the re-
peats—addition stories on top-
ics which reporters have started
to develop in previous issues. fol-
low-ups, and the reassignment of
stories to three or four reporters
who weren't able to complete
them the day before.
Publicity Stories
The remaining assignments
are the managing editor's chance
_for using the Daily most effect-
ively as a tool for dissemination
of information of importance
and interest to its readers. They
are drawn fram the flood of pulL—
licity releases the Daily receives
in the mail every day, from r.-
quests by campus student lead.
ers and faculty, and from 1he
editorial staff's knowledge of cur-
rent events at every level of col-
lege life
During the morning as the re-
porters wander in and out, the
Daily office is also the scene of
the comings and goings of the
advertising salesmen. Salesmen
are either Technical Journalism
325 students (an- advertising
course that allows selling ads for
:hg Daily as an alternative to
writing a term paper), or other
students attracted by the com-
missions they are paid.
Prepare Advertising
Their business in the office on
the morning of this typical day
is to draw layouts and prepare
advertising copy for space they
have sold the previous day. Busi-
ness Manager Roy Holland and
Advertising Manager John Klopf
he_]p them in making ads that
will appeal to the college audi-
ence.
. In the latter part of the morn-
ing Klopf will take a list of all
the ads that have been prepared
for the next day's issue and be-
gin to plan how they will be fit-
ted into the pages. This is done
on layout sheets which repre-
sent each page to scale.
Throughout this typical day
the Daily’s telephone will be
ringing constantly. During busi-
ness hours it is answered by the
secretary to the business advis-
er who is kept busy relaying mes-
ges, want ads, and
anéwering questions,
- ~-= " Wire Sexvice
One of the first afterlunch
rituals of the Daily staff is: the
turning on of the Associated
Press teletype. In the new news
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Downtown Ames

Welcome to Ames
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See Qur New Store . .. at 327 Main Street

Make Friendly Fastco your Ames Headquarters For:
= Drugs = Cosmetics = Baby Needs = Housewares
= School Supplies = Men’s Toiletries = Candy
= Cards = Toys = Gifts Galore!!

AND REMEMBER !

FOR FAST, ACCURATE PRESCRIPTION SERVICE CALL KEN AND TOM AT CE2-3161. WE DELIVER

FRIENDLY FASTCO DRUG

OFFERS YOU QUICK SERVICE AND A LARGE SELECTION OF GOODS. SERVE YOUR SELF OR ASK ONE OF

OUR SALESPEOPLE IN A GREY FASTCO JACKET TO TO HELP YOU!

FASTCO DRUG

Call 232-3161—-We Deliver

327 Main
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lowa State Student Office. 1920—
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lIn Ames Irs . .

ESCHBACH MUSIC HOUSE

\ Your “Com plete” Music Center

Now All Records Sold At Discount Prices
— Savings Up To 25% —

Diamond Needles . . . s4¢ Large selection of Guitars for all
and up
® Gibson
@ Framus
Transistor Radios . . . 9 ® Kent
Including ‘6 Transistors, case, and up ® And Others . « « « « + . from $24.95

earphone and battery

Magnavox Stereo Hi-Fi's s6§00 Banjos . . . . . 54Zso
o OPe’; e 302 Main
Monday and Friday
2.
Til 900 PM. 232-3624

For Anything in the Music Field Remember ESCHBACH’S
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Can Your Old T.V. Make It Another Year
Or Is It In Pretty Sad Shape?

See Our BUDGET PRICED Television
BLACK and WHITE or COLOR
In Portable or Console Models

BRILLIANC

SYLVANIAS NEW “COLOR-BRIGHT 85" PICTURE TUBE '
4390 BRIGHTER

THE MOST BRILLIANT, MOST COLORFUL TV PICTURE
YOU HAVE EVER SEEN

d color TV tubes |

E NEW FROM SYLVANIAI

Sorry, not enough room for a picture. AMERICA'S MOST ADVANCED 13" PORTABLE TV
. . by
Stop in and see our complete line of Syl- \ /
vania Solid State Portable and compo' OPTIONAL CURTAIN TIMER | =19” Bonded Shield Picture Tube® ® Frame Grid VHF—
h Transistorized UHF tuning for all 82 TV Channel recep-

tio Signal Se,

n° = Signa parator Circuit for VHF/UHF reception

nent Stereos. o %0 ,y with single built-in Dipole Antenna ® Pre.Set Fine Tuning
i = Qutfront FM Sound = Optional Curtain Timer Clock

- ® Optional Deluxe roll about stand
off when you doze off. Automatically ® Distinctively styled cabinet in 9 5 :
Tt s dimar. bt oS lretet time: | Belge & Brown with fully finished
and up

i

u beautitul el

just & timer
a8 well. back *174 3q. inches viewing area,

if

YOUR BEST TV BUY1

Full Year Guarantee On Every Sylvania Set Sold

Dean's Radio & Television

108 HAYWARD CAMPUSTOWN 232-0655

/
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CARL HAMILTON, right, one-time Dail dit
sold this ad to Don Ross of the Sluden‘; ;up:l‘:;
Store in 1935. Ross still owns Student Supply and

Daily Has The Largest
Financial Operation

The lowa State Daily has the

largest financial operation of
any student organization on
campus.

Total budgeted income for

1965-66 fiscal year is projected
as about $92,000. Expenditures
for the same period are expected
to be $90,000, although both fig-
ures often vary widely from esti-
mates. Last year total income
for the Daily was $90,000 and
income $88.,000, leaving $2,000
profit. Profits each year are put
back into the newspaper.

A special allocation of student
activity funds, amounting to
over $6,000, was also made last
spring to the Daily and other
publications moving to new of-
fices. It has been used for mew
office furniture and equipment.

Advertising Income

Advertising sold by students
accounts for $44,700 or about
48 per cent of the estimated in-
come for the coming year. Of the
total income, 36.9 per cent is ex-
pected to come from local adver-
tising.

National advertising will bring
in $7,500 or 7.9 per cent and
classified ads $1,400 or two per
cent of the total expected in-
come. Last year advertising was
the source for 47.9 per cent of
total revenue—local 37.7 per
cent, national 8.1 per cent and
classified 2.1 per cent.

Circulation income of $50,000
accounts for slightly over 51 per
cent of the projected revenue. Of
this, about $45.000 comes from
student activity fees. The Daily
receives $1.22 per quarter per
student.

Faculty subscriptions total
$400 or .4 per cent of the total
revenue, and other subscriptions
§1,400 or 1.4 per cent. Last year
51 per cent of total income was
received from subscriptions —
49.4 per cent from students and
1.6 from others.

Interest from invested profits
will account for the final .4 per
cent of expected revenues.

Printing Cosls

Printing and engraving ac-
count for almost two-thirds of
the total expenses. Printing will
cost $61,000, in-plant engrav-
ings $1,500 and out-plant $130.
Printing is done at the Universi-
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ty Press Building on campus.

The newspaper's other major
expense is for salaries, almost
$18.000. A business advisor and
a full-time sccretary receive a to-
ta] of $6,350.

The editorial staff is allotted
$4,500. The editor receives $800
a year, the managing ediror
$650.

The advertising staff receives
a total of $1,500 in salaries, in-
cluding $800 a year for the busi-
ness manager and $500 for the
ad manager.

Advertising salesmen receive
$2,800 a year in commissions.

Hamilton, until recently head of technical jour-
nalism, is now director of University relations.

ISU STUDENTS TRAVEL
with

AMERICAN TOURISTER
Standard of the World

SEE OUR
Attache Cases—Hand Bags—Costume Jewelry

DU N N Luggage and Leather Goods

310 MAIN ST. 232-6260

Welcome fo lowa State University
and Campustown

While in Ames . . . make HILL'S
your Photographic Headquarters for all important occasions

Parties — Weddings — Portraits

Conveniently located across from Friley Hall
on Lincoln Way in Campustown
Stop in and get acquainted soon.

HILL'S STUDIO

Ames, Jowa 232-4570

2530 Lincoln Way

SUBSCRIBE

Keep up on the vital aews of lowa State.
Guarantee your reading the DAILY at the
office or at home: STUDENTS: Have the DAILY
sent home — the folks will appreciate it.

CLIP and

MAIL

NOW

STUDENTS PAYING ACTIVITY FEES RECEIVE THE
DAILY FREE. STAFF, FACULTY AND OTHERS USE
FORM BELOW

To: Iowa State DAILY
Circulation Dept.
Press Building
Ames, lIowa

PLEASE ENTER MY SUBSCRIPTION TO THE IOWA
STATE DAILY FOR:

12 mo. $(5.25)

—— 9 mo. $(475)
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Advertising Changes Apparent During 75 Years

By DON SCMIDT

As an 1dwrt|~m; medium- di-
rected at the lowa State student
body and faculty, the University
newspaper  has  undergone a
broad transformation in the 75
years since its founding.

The first advertisments were a
jumble of messages from differ-
ent advertisers all dumped to-
gether on a page with a hope
from the advertiser that his mes-
sage would be read.

Today, advertisements
carefully planned and I'mi uut
to be more appealing to the read-
er and to catch his eye and hold
his attention.

When the lowa Agricultural
College Student was first pub-
lished in 1890 all ads were run
together on one or two pages.
These pages were for advertising
only and seldom had any news
copy on them.

The ads had no borders to

“Char-Gold"”

$9.95

116 Welch

A SPECIAL VALUE

Packaged for
Pleasure from

MASTERWORK

Model M-1906 N

Self-Contained Stereophonic %

‘“‘Drop-a-Matic™' o
SOLID STATE PORTABLE
with Power Transformer

This solid state (NO TUBES) stereo portable
has a fully automatic record changer, two front
mounted speakers with individual controls, twin
sapphire needles, and comes color-coordinated in

62.88

And as a special bonus
An attractive sturdy roll-about stand custom de-
signed with extra record storage space — value

62.88

A Product of COLUMBIA RECORDS SALES CORP.
®"MASTERWORK". [8] MARCAS REG.

Come in and see our
wide selection of '66

Columbia Masterwork Phonographs
from $18.88 to $265.98

Also see our larg
Records Sold at Discount Prices

‘Campus Records

keep them apart and therefore
were rather confusing. A page of
advertisements looked more like
a poorly-laid-out modern grocery
ad.

Offered Products, Services

Looking back on the first is-
sues of the newspaper, it is in-
teresting to note some of the
products and services advertised.
Livery stables, shoemakers, den-
tists and surgeons all got their
two cents worth in.

“Have your teeth filled by Dr.
C. K. Hunt. Rooms at residence
opposite West House, Ames, Ia.
—Plate works of all kinds.” This
is just one example of many.
This was also the period that
everyone wanted a drawing of a
finger pointing te the main idea
or product in the ad. Almost half
of the ads were this way.

After this period, in about
1905, advertisers: apparently be-
gan to realize how difficult it
was to read an ad in the college
paper and borders began to ap-
pear.

Almost immediately there was
not only one border around the
ads but rather three or four bor-
ders or one very heavy fancy
border.

It was at this time also that

the college newspaper began to
spread the ads throughout the
paper as is done today. Illustra-
tions began to appear and, as
might be expected, they very
soon were playing important roll
in newspaper advertising.

By about 1920 some™national
advertising started appearing in
the lowa State Student. One of
the first ads was for Wrigley's
chewing gum. Wrigley's said its
Doublemint, Spearmint, and
Juicy Fruit gums were an aid to
good looks, sound teeth, eager
appeli:c and digestion and, they
stated, “Wrigley's was five cents
a package before the war, it was
five cents a package during the
war and it's five cents a package
now. The flavor lasts forever”
they said, “and so does the
price.”

Ads for Arrow Collars

American Lead Pencil Co. ad-
vertised Venus .as “the largest
selling quality pencil in the
world.” At the same time, Arrow
was running an ad every week
for its collars. These collars
could be purchased at W, H.
Jameson’s, in Campustown or
uptown.

Among other national adver-
tisers the tobacco companies

e selection of

Ames

@ IBM Electric Typewriters
® Royal Portable Typewriters

@ Victor Adding Machines—
hand and electric

Phone 232-5160

FOR RENT or SALE

Ask about our Rental Purchase
(No interest) Plan to purchase
your machine.

@ All makes of Standard Typewriters

® Monroe and Victor Calculators

DICKSON'S

Office Equipment
2nd Floor of Lechner Bldg.

208% Fifth St.

were doing their share to keep
the newspaper on its feet. Camel
cigarettes were advertised as he-
ing “for men who think for
themselves.” They sald “Men
smoke Camel for Camels
smooth, refreshing mildness and
their Ercf:dom from cigarette afi-
er taste.”

Suits for §19.75

In 1929 J. C. Penney Co. ad-
vertised dresses at $14.75 with
the new ripples, flares, and
drapes, which were said to be
fashion's way of changing the
silhouette. In the same ad were
advertised new single breasted,
two button, peak lapel model
suits with pleated vests from
$19.75 to $29.75. “Lovely Man-
dalay Bloomers” with large
roomy gussets were advertised
for only 98 cents.

A typical 1940 issue of the
newspaper most likely carried an
ad for the “Saturday Evening
Post.” If you turned to the want
ad page you would see such ads
as Wanted: Student to board.
Home cooked meals; 20 meals—
$4.75. You might see Jameson's
advertisement for Arrow shirts
for $2.00 or an ad for calfskin
shoes for $2.98.

‘War Story Carried

With World War 1l the ads
had a definite war story in them.
Lindquist Cleaners and Tailors
announced they were forced to
operate on a cash and carry bas-
is because their gas and tire ra-
tion couldn’t allow them to con-
tinue delivering goods. Many of
the ads pictured soldiers with a
product such as cigarettes.

By this time advertising was
somewhat scientific and entailed
considerable thought and re-
search. For the Iowa State Daily
this has meant many changes,
both in the theory of advertis-
ing and in layout design. This
last summer was the first year
the Daily has ever been printed
on an offset press. This means a
much wider variety of layouts is
possible.

Set a Special Date
To Dine at the Broiler

We Specialize In
Steaks — Cocktails — Sea Foods

Planning a Party
We Have Facilities To Accommodate
Groups Up To 100

Jhe

coLler

i |

mghwny!‘a‘:'ut RN, :zf-‘nm
el gag i 5-9:30 Weekdays .
Drive-In Theater 11 am. -9 p.m. Sundays reservations
JOWA STATY DAILY



ISU Press Serves

Students,University

The lowa State University
Press began as the Collegiate
Press, Inc., on Sept. 24, 1924,
when the Student (the college
newspaper at that time), and
three other undergraduate publi-
cations—the Agriculturist, the
Engineer. and the Homemaker,
pooled $10,000 of their reserve
funds for some new and used
equipment.

In 1946 the Press changed its
name to The lowa State College
Press. When the name of the
University was changed in 1939,
the Press became the lowa State
University Press

Though the Press is located on
campus and conforms to Univer-
sity regulations, it is an entirely
independent and non-profit cor-
poration. Its operations and fa-
cilities are self-sustaining and
receive no state appropriations.

Five Own Press

Today, the corporation is
owned by five of the undergrad-
uate publications — the lowa
State Daily, the Bomb, the Iowa
Engineer, Jowa Agriculturist,
and the lowa Homemaker. Tts
business activities are conducted
by an 1l-member board consist-
ing of the student business man-
agers of each of the publications,
five of their faculty advisers, and
the head of the Department of
Technical Journalism as chair-
man. Each publication has its
own board of directors and con-
ducts its own operations.

The Press is one of the service
units of the University. Its first
purpose is the printing of under-
graduate publications. The first
University newspaper to be
printed on campus, the Student,
was printed in Curtiss Hall base-
ment by the Collegiate Press in
1924.

Students Have Priority

Although student publications
account for only 20 per cent of
the volume of business—the re-
maining 80 per cent of the total
ijs through book publishing—the
undergraduate publications have
priority in publication.

Book publishing was’ started
in 1934 as a means of providing
employment for the mechanical
staff during the summer. Its vol-
ume has made possible better fa-

cilities and greater efficiency. to |
the advantage of the member
publications.

It was through the efforts ofl
Blair Converse, as chairman nfl
the Press Board, that book pub- |
lishing got a sound beginning. |
He recognized the service that,
could be rendered by "shurm;:;
knowledge fn print.” and set up |
the framework for the operation. |

Book Editors |

Under his direction, Warren |
Hutten served as urst book edit- |
or, 1934-36. He was followed by |
Hazel Beck, the late wife of the
dean of agriculture. Floyd An-!
dre, 1936-38, and then Harold E
Ingle. As sales volume grew, the
responsibilities of the editor were
expanded to those of manager of
a book “department.”

The close relationship and in-
dependent  responsibilities en-
joyed by the staffs of undergrad-
uate publications at lowa State
with their printing plant is pos-
sibly unique in educational in-
stitutions. Students studying in
the field of Journalism observe
and frequently participate in
each step of production of their
creations.

Under its charter of operation,
the Press publishes “books of
merit in the subject matter fields
stressed at lowa State College,
and some books of a regional na-
ture about lowa and the Mid-
west.” It is organized for editor-
jal, production, and sales work
just as are most major publish-
ing houses in the world.

Foreign Project

After World War II the Press
participated in publishing and
distributing in Latin America
and in Europe two catalogs of
Amerlcan scientific books. The
Library of Congress cooperated
in this project.

At present the Press has 170
titles in print and is distributing
approximately 125,000 copies a
year. Some of the authoritative
books may be used in hundreds
of schools. The Press currently
i» selling books in 80 foreign
countries as well as the entire
United States, while demands
upon the Press output from stu-
dent publications and books con-
tinue to expand.

114-5th Street

BERNEL Hairstyling College

Back to College with
Our 4.98 Special
Easy-Care Permanent
Only good with. this ad

233-1725

DELICIOUS DAIRY FOODS

e

Try ice cold dairy
products available in
one of the many venders

around the campus.

DEPARTMENT of DAIRY and FOOD INDUSTRY

The very best in cheese, ice cream,
and dairy foods are sold every
day in the Dairy Industry salesroom.

Open Monday thru Friday
8 a.m. to Noon and 1 to 5 p.m.
Saturdays, too, til Noon!

Stop for a tasty treat

or mail some cheese home!

Planning a party?

Order fruit punches
and ice cream from
the D.I. Salesroom.

Buy-Sell-Rent-Trade With Daily Wantm Ads

WELCOME TO ISU

Weaver’s Jewelers

“‘Between the theaters in Campustown’

We hope you had a good vacation this summer. We're

glad to see you all back and we wish you a very successful year

at Jowa State.

We have just finished remodeling our store. We’ve add-
ed new lines of merchandise and expanded our service space.

Come in and see us.

We do offer a large selection of

® ISU class rings, emblems, trophies, lavaliers
® Prompt, friendly service with the most modern equipment
® Nationally advertised merchandise

from
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Welcome To ISU é
And Ames
Most Complete Book Sto

WE MEET EVERY REQUIREMENT FOR

INEW AND USED TEXTB

We Buy And Sell All Book Listed For Courses At ISU

Books Are Listed By Department For Easy Self Service

STOP IN EARLY
FOR GOOD USED BOOKS

JNNERRIT B i

Located in the Southwest Corner of the Union—by the Commons




AND DONT FORGET

® ISU Stationary
® Art Supplies
® Drawing Sets
* Manila Folders
* Botany and Zoology
Kits

{ SLIDE RULES
. ALL SIZES, FOR ANY NEED

B ® Post

KAk A PAPER FOR EVERY
el & Beke PURPOSE

* Typing
® Theme

i

i ® Graph
Y ® Engineering Problems

ART SUPPLIES

: X Watercolors Oil Paints

Artist's Brushes Japanese Rice Paper
A All Accessories

Portable Typewriters
Applied Art Kits
All Home Economics Supplies

AMES’ BEST SELECTION
OF PAPERBACKS

In addition tn our complete selection of text books,
you will be dlighted to find thousands of paperback
books from dozens of publishers.

You will find books for leisure reading as well as for
supplementary reading for your courses.

FRESHMEN!

Be Sure
To Check
Our New

For the serious reader, there are hundreds of books
on philosophy, religion, mathematics, history and
literature.

It’s fun to browse through our stacks of books—and
browsing is free—try it!

Drawing
Instruments
BEFORE
YOU BUY!
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Daily Is Printed Once
More in Original Home

After 74 years of publication
in Ames. the lowa State Daily
returned to Nevada July 15 to
be printed on a moderh. offset
press

The college newspaper at
lowa State was started on Aug.
7.1890. The first edition carried
the name of the lowa Agricul-
tural College Student (IAC Stu-
dent) and was printed by the In-
telligence Job Printing at Ames.

In 1891 the IAC Student
changed location of its publi-
cation to the Representative
Printing Office in Nevada

In 1894 the TAC Student re-
turned to the Intelligence Job
Printing at Ames.

From the Intelligence Job
Printing office the Daily changed
its name to the lowa State Col-
lege Student (ISC Student) and
began publication at the Hobson
Bros office in Ames until De-
cember of 1900. .

Collegiate Press Formed

In 1901 the Ames Times took
over the printing assignment of
the ISC Student, followed by the
Ames Tribune until the Colleg-
iate Press set up printing in the
basement of Curtiss Hall in
1924,

In 1940 construction began on
the present Press Building and
some time later the lowa State
Daily began publication there.

From the beginning. the Daily
has been printed on a flat-bed
letterpress. In this method of
printing, type is cast in lead and
put into metal forms with appro-
priate headlines and engravings
of pictures. The forms are then
put on the press, where a system

of rollers applies ink to the type.

The paper, which is fed to the
press from a roll, moves above
the forms until it reaches the
proper position and then is
pressed against the inked type
by another roller. The paper,
flowing continuously from the
roll, is then cut and folded to the
correct size and shape.

Offset Method

The offset method now used
at Nevada employs photographic
methods to produce a “picture”
of each newspaper page on an
aluminum plate. The plates are
shaped around cylinders on the
press, and ink. which will stick
only where there are impressions
of words or pictures, is applied.
The plates then transfer impres-
sions to a rubber roller, which
prints onto the paper.

Offset offers the advantages of
sharp, clear picture reproduction
and a printing speed much great-
er than possible with letterpress.
The cost, however, is usually
somewhat higher. The printing
of several issues of the summer
Daily on the offset press at Ne-
vada was largely an experiment
to determine if that method
would be feasible for the Daily.

At the present time construc-
tion is continuing to improve
and enlarge the facilities of the
Press Building. A new addition
to the building, which includes
new offices for the Daily, will be
finished this fall.

As one enters the south en-
trance of the building a flight of
stairs leads to the main floor. To
the right of the stairway is the
business advisor's office. Directly
to the left of the stairway is the
new and enlarged newsroom.

WELCOME STUDENTS

From A Drapery Hook To A Completly Furnished Home

BUDGET TERMS
UP TO
THREE YEARS
TO PAY

Everything For Your Need And Comfort

You Are Always Welcome

Where You Can Buy
With Confidence

Where Quality Price And Service Meet

Small enough to
know you—Big

; FINE:
FURNITURE

& CARPETS

FREE DELIVERY
125 MAIN ST.

PHONE CE 2-5676

IOWA SIATE DALY



The Daily: No Day Is Typical

DAILY —
(Continued from Page 1D)

Toom this service is housed in an
air conditioned sound proof cub-

HISTORY —

{Continued from Page 1D)

dent activities.

The early issues of the Stu-
dent, a direct descendent of the
Aurora, reflected the gay spirit
of the "90’s.

Weekly Tabloid

During the '90's the Student
was a weekly publication, tab-
loid size. Frequently during eco-
nomic difficulties of those years
it was forced to publish fort-
nightly. In 1896, the lowa Agri-
cultural College Student changed
its name to the lowa State Stu-
dent.

With the return of prosperity
at the turn of the century, the
Student began publication on a
twice a week basis in 1900. And
as the college enrollment and the
need for additienal coverage
grew, the Student changed from
a tabloid to a full sized publica-
tion in August 1906. Three is-
sues per week began on Sept. 11,
1914.

In March 1938 the school
newspaper reverted to the tab-
loid size, began daily publica-
tion, and officially changed its
name to the lowa State Daily
Student.

On Sept. 22, 1947, the Iowa
State Daily Student changed its
name to the lowa State Daily.

Since 1938 the Daily has ap-
peared five mornings a week ex-
cept during the summer months
when it is a weekly

icle, but in past years it has
stood in the open newsroom,
lending a chattering atmosphere

The managing editor and the
editor. Tom Murray, usually try
to arrange their class schedules
to allow them to spend the max-
imum amount of the afterncon
in the Daily office.

For Murray the afternoon is
a retreat into his inner office
with his two associate editors to
plan Page 4. the editorial page,
for the next day. They sift
through the day's correspond-
ence, letters to the éditor, maga-
zines the Daily subscribes to,
exchange papers from other col-
leges, looking for ideas and in-
spiration.

Edit Page Prepared

Some days determining what
will go on the edit page is ef-
fortless. but on this typical day
it is nearly 4 o'clock before the
page is ready for the printers.

In the meantime, the Daily
office has seen a steady flow of
people.  Advertising salesmen
check in with Holland and Klopf
to reserve space for ads in the
paper for the day after next.

Visitors who want to talk
about news coverage seek out
Miss Brockett and others express
the need to talk to Murray on
specific items of Daily policy.

Toward the end of the after-
noon Eric Abbott comes in to
take over management of the
copy desk. In a permanent posi-
tion for the first time this fall,
the copy editor is responsible for
reading all copy submitted, for
preparing page layouts, and for
writing or assigning headlines.

‘Must' Stories

Abbott is assisted in his task
by a “must list” prepared by Miss
Brockett of stories which the

Daily is not to go to press with-

out.

By 5 o'clock. with some urging
from Abbott and Miss Brockett,
every reporter but one has finish-
ed his story, or given an excuse
for delaying it. The lone strag-
gler will stay in the newsroom
for another hour, checking with
news sources.

Miss Brockett, Murray and the
associate editors may pitch in on
this typical day to help Abbott
finish the desk work for the next
day’s paper, in the meantime
enjoying a dinner of pizza.

Read Proofs

As page proofs begin coming
from the back shop at 7 pm.,
Abbott is frequently headed
downstairs to make changes in
the type himself Murray gets
called also to shorten a letter on
the editoral page that is too long
for the space he has assigned it.

Finally, at anywhere from 8 to
10 o'clock the Daily staffers who
remain in the newsroom gather
around to read the front page
proof. That job completed, a half
hour of casual relaxation sets in
as they wait for the first issues of
the next day's paper to come off
the press.

The Day Ends

When the first issues are
brought up they are checked for
mistakes, one or two minor ones
are discovered, and the staff de-
cides they aren’t worth the ‘cost
of changing. Miss Brokett begins
work on her beat sheet, Murray
retreats to the editorial office to
consider the next day, and Hol-
land and Klopf plan their strate-
gy for distributing the national
ads they must use during the
week so no paper will lose
money.

The routine day ends with
their routine conversation with
the night watchman who checks

the building just before mid-
night.
Complex Personality

A typical day's operation of
the Daily does little to describe
its trub character, an ever-chang-
ing personality that is a com-
bination of all the strengths and
weaknesses of the many student
personalities that make it up

The Daily staff acknowledges
itself to be a rather closely knit
clique, effectively excluding out-
siders from its inner personality
while at the same time depend-
ing on them for its reason for be-
ing.

Leaders of the group are the
editor-in-chief and the business
manager chosen by the Daily
Publcations Board. The Board
consists of students elected from
each of the five colleges and two
faculty members.

Ruled by Three

These two officials have full
authority over the rest of the
staff and with the managing edi-
tor’s control over news coverage
and reporters, an effective trium-
virate rule exists. Only half-jok-
ingly are the editor and manag-
ing editor referred to as God and
Vice-God and the business man-
ager as Satan.

The rivalry between the editor-
ia] staff to bring the student body
as much news as possible and
the advertising staff to keep the
Daily solvent by building upthe
ratio of ad space to news spaoce
is the cause of a never ending
intra-office war.

Uneasy Peace

Peace conferences generally
work out compromises on a day-
to-day basis, but the occasional
need to blow off steam does not
go long suppressed. Highlight of
the war in recent years was the
hanging of the advertising staff

in effigy in the newsrocm.

The only hard feelings to come
out of that particular incident
were voiced by the ad staff be-
cause faculty members had
joined in the signing of the dum-
my. The signatures illustrate the
good rapport the Daily has al-
ways maintained with the jour-
nalism faculty.

Independent Ideas

Good rapport is not synon-
ymous with agreement however,
and the Daily staff is proud of
the plete independence it has
beefy able to maintain, not only
from“the journalism department,
but froi University admin-
istration as well.

Independence means responsi-
bility and one of the strongest
arguments against the Daily’s or-
ganization has been that youth-
ful editors are not capable of the
grave responsibility their posi-
tions thrust upon them.

The Lesser Evil

There is no doubt in any Daily
staffer’s mind that he has made
mistakes that have needlessly
hurt bystanders, and perhaps he
questions whether professional
supervision might have avoided
these mistakes. But at the same
time there is no doubt that a stu-
dent editor can do his fellow stu-
dents far more good as a voice
controlled by them than as one
who abdicates his responsibility
to a higher authority.

College press freedom is a right
that is rapidly being infringed
upon at many major universi-
ties, and the Daily takes pride
that it has been able to resist

this infringement through re-
sponsible action. One of the
many mottos to decorate the

newsroom is “There is only one
dirty word in this office: C-E-N-
S$-O-R-S-H-1-P.”

FRESHMEN AND SOPHOMORES

Order Your lowa State Yearbook Now

1966 BOMB
only $5.00

Orders are now being taken for the exciting

lowa State Yearbook — The 1966 Bomb - in

the Men’s

Gymnosiom and Beardshewr Hall during Registration.




ISU Has Most Stu

Towa State has -more student
managed publications than any
other college or university i the
United States, Experience gained
from working on these is widely
recognized as valuable because it
includes lavout, writing and ad-
vertising work as well as the ace
<ual governing of the publca-
Gions.

The lowa State Daily and the
lomb are governed by publica-
twon boards consisting of five stu-
dent members chosen in all-Um
versity elections and two faculiy
members chosen by the Unnver-

sity president Some magazine
governing boards are chosen in a
similar manner and the rest by
application and interview,
Discuss Business
Function of th boards is to
discuss business and editorial
matters but net to censor the
content of the publications. Fac-
ulty participation is limited in or-
der to give students the experi-
ence of learning o manage ds
well as operate the magazines.
Fditors and business managers
are picked by the boands by tne
process of mterview and apphica-
ton

107 WELCH

FOR SPEEDY SHOE REPAIR
THINK OF ARCHIE'S

GOODYEAR SHOE REPAIR

CAMPUSTOWN

The five magazines represent
the colleges with a special empha-
sis on articles of interest to the
students in that college Lthos.
the science and humanities pub-
lication, recently accompanied
change in name with a change
i emphasis Formerly called the
Screntist, the magazine carned
litde on the humanioes ot luer-
arv and artistic part of the cn]-_
lege Ethos (Greek for “spant of
the scholar) mcludes both top-
W

Engineer is Oldest

The largest and the oldest of
the campus magazmes is the Fn-
gmecr  Simee s bewinmngs in
1901 1t has won many engineer-
ing Journahsm awards

I'he Agniculunst, founded a
yvear after the Engineer, is one of
eleven publications of its kind in
the country. Its predecessor was
the Students” Farm Journal, pub-
lished in 1884

Recipes, grooming, problems
of the college girl, a tour around
the University president’s home,
sports cars . . . any of these may
be found as features in the lowa
State Homemaker. Although the
Homemaker is not the oldest

Bates Jewelers
Welcomes You To
Iowa State University

Maurice Bates invites all students to visit
his fine Campustown Store. Bates offer complete
watch and jewelry repair service.

dent Publi

lowa State magazine, it is the
oldest publication of its kind in
the United States. It was estab-
lished in 1921
Technical Magazine

The lowa State Veterinarian is
published by the lowa State stu-
dent chapter of the American
Veterinary Associutioq and car-
ries technical articles “of impor-
tance in the field of veterinary
medicine

One all-University magazine,
Sketch, makes an appeal to all of
these colleges. It includes poetry,
short stories and sketches and is
managed by the Sketch board un-

FORSYTHE —

(Continued from Page 14D)

the academic nature of the ex-
perience on student publications
must be similar to laboratory ex-
perience in other disciplines.
Can't Expect

This being so. studemt editors
cannot expect to have complete
editorial independence, ignoring,
if and when they choose, their
publication’s obligations to the
student body and the University
which their acceptance of a sub-
sidy imposes upon them.

Student publications do have
a unique opportunity to improve
student-faculty, student-alumni
and student-student relations, in
a vital and challenging manner.
But then do so only if they ac-
knowledge the added responsibil-
ides implicit in a monopolistic
system where readers’ “freedom
of choice” is not an effective
force.

cations

der the direction of the English
Department.

The Bomb yearbook, contain-
ing 500 pages. has become a
year-round job for the editor-in-
chief, photographer. and other
division editors. The Bomb also
offers many opportunitics for
freshmen copywriters.

HAMILTON —

(Continued from Page 14D)
students to think for and express
themselves on any subject that
interests them. That is the chief
function of a university.

Little Education

Students will not learn much
if their thought and expression
are restricted to the viewpoints
held in common by all the di-
verse segments of the university
community.

Those who would have it thus
are saying, essentially, “"Now,
while you are here on campus,
think only nice thoughts, ques-
tion nothing. When you graduate
and mature you can investigate
and inquire and look under rocks
to your heart’s content. In fact
we want you to do that—but not
while you're here as students.”

Surely few thinking persons
believe living in an atmosphere
of freedom can be comfortable
and without danger. But the al-
ternatives to freedom are infin-
itely worse.

As Justice Huga Black assert-
ed, “. . . there is no progress pos-
sible anywhere where the differ-
ences of people are stifled . . .
and where they all speak as one
voice . . ."”

College Jewelry—Charms, Rings, Pendents, Fra-
ternity and Sorority Jewelry—Fine Silver Omega
Watcher—Beautiful Fashion Jewelry for Men and
Women,

Bates Jewelers has one of the few completely equipped
diamond laboratories in Ames and takes this opportunity to

ask ISU students to visit the store of this unexcelled
reputation.

24004d.incoln Way

232-2515

PLACE'S

SUPER DIME

Hours

9-5:30

9-9:00
Monday and Friday

s Toniand Lilt. . . . . $1.60
' Sudden Beauly. . . . $.1
< Right Guard . . . . . §.17
see  Lilt Push Button . . . $1.99
ww Rinse Away. . ... $.TI
v Head and Shoulders . § .77
v Halo Shampoo. . . . §.TT

Welcome to Ames
and

ISu

PLACE'S

PAGE 120

IOWA STATE DALY



Welcome to lowa State, to Ames and to ..

We are proud to
have supplied the

needs of the 1.S.U.
students for over

54 years

MEN WITH A YEN
FOR SUCCESS
CHOOSE A...

Tubide
Deluxe

ATTACHE CASE

LOOKS Like Leather FEELS Like Leather
OUTWEARS Leather 5 to 11
GUARANTEED 3 FULL YEARS

8.95

Headquarters for

the system

@ ROLLEI

@ HASSELBLAD
@ KODAK

® AGFA

@ BOLEX

@ NIKON

e POLOROID

@ PENTAX

Headquarters for all your
Photographic Needs . . .

for improved performance
in school and business!

All-metal accuracy

More scales — greater range

A professional model for every need
Eye-saver Yellow or White

Lifetime guarantee » All American made

PRICED FROM $1.95 to $29.95

I:'?
H
T

. FOR EVERY OCCASION

‘and we have ‘em)

Fun 16 send .. . fun to receive
N
—H«M\jb

CNTENERIY §
carpg

Everything molches
your own good faste when .

"
-Trh.u.u\lt‘\k, r
PLANS-A-PARTY <

TRY AN OLIVETTI UNDERWOOD
STUDIO 44 WITH
THE FEATURES AND “FEEL"

PAPER FILM CHEMICAIS
PROJECTORS CREENS
N OF A STANDARD ,
48 HR. Slide Processing by Kodal The versatile pen that
on Col?r ?:;rn?:::-Igwhiu AT THE wEIEHT AHD PRIEE fills two quick, clean ways...
Developi
o OF A PORTABLE |noTE PAPERS S00KS
$99.90 e SUPPLIES
238 Main St. Ph. 232-4161
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— = | The Pros and Cons—

oouuoos

. | Hamilton and Forsythe
| Debate Student Press

(The following articles on freedom and the student press ap-
peared in the July-August Jssue of News of lowa State. They were
written by Dr. Richard Forsythe, head of poultry science, and Carl
Hamilton. former journalism head and now director of University

relations.)
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make a brilliant discovery. ..

THE
ZALE
DIAMOND!

Explore Zale’s exquisite collection of award-winning diamond designs.
A world of elegance, quality and value is captured in the Zale diamond.
When you stake your claim, you'll receive a guarantee in writing: If
you find a better diamond value anywhere within 60 days, return your
purchase to Zale's for a full refund.

A. Emeraldette bridal pair di: - B. isil t d
ald<cut center dri-r-no%.d'nqn.ﬂplgﬁ.:;rd’ :ansccd by four brilliant-cut dil"‘°“.‘n"
siyled to suggest baguettes. $175 mounted in 14K gold. ssgs
C. Gorgeous styling of emerald<ut center 1 it d soll-
diamond accented by four baguettes in gement ring with ‘matching
34K gold bridal P $35° wedding band, 14K R 5195

Nllustrations enlarged to show detall,

STUDENTS
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open an account today Ps— B i
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By RICHARD FORSYTHE

The real and valid role of a
newspaper or magazine is the
satisfaction of its readers’ ex-
pectations, including a balance
of local and outside news, ex-
pressions of the editors’ views
and policies, educational fea-
tures, entertainment, and such
public services as advertising,
notices, and legal announce-
ments.

Its satisfaction of these ex-
pectations should result in an
overview of the community it
serves—an overview which, by
the way. may look quite different
to the regular reader than to a
stranger reading only a particu-
lar issue.

If readers are dissatisfied with
a commercial publication’s over-
view of the community. they may
transfer their patronage to other
media. But most student publica-
tions have captive audiences.

Must Subscribe

At lowa State, for example,
each student pays $1.22 a quar-
ter, without choice, as a sub-
scription to the lowa State Daily,
and a somewhat smaller amount
for the magazine of his college.
Further, these student publica-
tions are the only media through
which advertisers can reach our
large student-consumer body ef-
fectively.

This monopaly—on most Uni-
versity community news, on edi-
torial comment and community
policy-making discussions, on ad-
vertising and certain other areas
of service, education and enter-
tainment—makes student publi-
cations quite different from com-
mercial publications.

Special Responsibilities
Tt might be interesting to see

how editorial policy and news

coverage would change if our
student publications were com-
petitive, However, we must take
our situation as it is, and prohab-
1y should be, and determine what
special responsibilities result.

Because their student readers
have no choice, except not to
read at all, student publications
must be more sensitive to the de-
sires, actions, thoughts, and even
the philosophies of the Universi-
ty community. It will serve as
good training for student publi-
cation staff members to develop
this sensitivity, for their future
service and living as mature
journalists and citizens,

As the commercial publication
strives to create a favorable im-
age of the community it serves,
even more must the student pub-
lication recognize its responsibil-
ity to create a favorable image of
the University community, local-
ly, to alumni, and to all others
whose interests are at one with
those of the University.

More Guidance

These additional responsibili-
ties would seem to require some-
what more guidance than appar-
ently considered desirable by the
Daily - editor who asserted ‘that
“while we realize our limitations,
we guard the right to use our
judgment on news and to express
our own, opinions in editorials.”

Rather, these additional re-
sponsibilities would seem to re-
quire expept guidance from ex-
perienced professional journal-
ists, even more than laboratories
in other disciplines require din-
struction of increasingly high
calibre as more advanced stages
of education are reached. Surely

FORSYTHE —

(Turn back to Page 12D)

By CARL HAMILTON

At one time or another in any
given vear almost every college
administration would cheerfully
abolish the student newspaper.

None does. And if it were at-
tempted, chances are about 50-
50 as to which would survive, the
administration or the newspaper.

Why has academic bureau-
cracy, which has dealt success-
fully with so many difficult prob-
lems, found itself almost per-
petually in controversy over the
role of the student newspaper in
campus affairs?

There are many reasons—fail-
ure of the newspaper to print
news someone thought import-
ant, publication of news some-
one felt should not be published,
disagreement over the way stor-
ies are written or played, opposi-
tion to views expressed by stu-
dent editors.

Theory into Practice

Byt the chief reason is simply
that student editors, hopefully
inculated with some basic phi-
losophies concerning the crucial
importance of free speech and
expression in a demaocracy, put
these philosophies into practice
in the columns of what they con-
sider a real newspaper.

Administrator, faculty and
alumni, on the other hand, tend
to evaluate the student news-
paper from a different viewpoint.
Many of them, while professing
firm support of the same princi-
ples as the student editors, none-
theless seem to favor what would

be little more than an institu-

tional public relations tool.
A Little Guidance

This they will hotly deny, and
their denial will run something
like this: “We think students
should have their newspaper; we
just think they should have a
little guidance.”

As the man said in Hamlet,
“Ah, there's the rub.” What is a
little guidance?

Actually, on virtually every
campus the student newspaper
does get “a little guidance.” Stu-
dent editors, most of them quite
responsible people, seek out
trusted faculty members almost
daily. Sometimes the advice is
followed, sometimes not.

And so it must be, if the stu-
dent newspaper is to rise above
the level of institutional house
organ. 1

But let us assume the counsel
is followed. Even then, different
members of the administration,
faculty or alumni may be wholly
dissatisfied.

Always Someone

One will be offended by a com-
ment on athletics, another will
find. the political views of the pa-
per unacceptable, and still oth-
ers.n-'i.u be dismayed by .the pa-
per’s stand on desegregation.
women's hours . . . studept dem-
onstrations . . . panty raids’. . .
drinking . . . or anything else
considered contrary to “Conven-
tional wisdom.”

The unhappy fact is that
whenever a problem is stated in
print,. someone will take excep-
tion and assert the newspaper
should have “a little guidance”
—in a direction more nearly in
line with his own thinking.

Every university teacher wants
his students to measure up as
nearly as possible to professional
standards. Training.for that re-
sponsibility involves encouraging

HAMILTON —

(Turn back to Page 12D)
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Change Daily Style The College Clipper (1890)—
| H_Thc Colféée Clipper.

From Edit fo News

As world news events have
changed during the past 75
years, so has the reporting of
them in the student newspaper
at lowa State. And., with the
changing of the names and for-
mats of the college paper, chang-
es have come about in the style
of writing. For the first 20 years,
writing was done in an editorial
fashion. The following news
story taken from the lowa Agri-
cultural Student of March 27,
1891, illustrates this.

“We are glad that of late
the attention of the students
has been drawn toward ath-
letics and that a livelv inter-
est has been shown. We hope
that this interest will not be
allowed to lag but on the con-
trary that it will increase.
Physical training should go
hand in hand with mental
training and this fact is being
brought more and more before
both students and faculty of
our colleges. A strong mind
with a weak phvsical consti-
tution will always labor under
disadvantages, but it is the
man with a strong body as
well as mind that can accom-
plish the most. We should
take time for athletice Ounr
studies should not be allowed
to interfere with our health.”

The writing for this period
consisted entirely of local cam-
pus news and schedules for local
events.

The most predominate type of
news of those days was that one
person visited in the home of
another, just like the correspond-
ent locals of today's weekly
newspapers.

Aimed at Alumni

By the end of the first ten
years of publication three other
types of columns came into be-
ing. They were the Alumni col-
umn, College World and the So-
ciety column.

The Alumni column was writ-
ten to inform graduates of what
their former classmates were do-
ing and where they were.

The College World column
was the first news published of
events outside the campus. This
column gave the readers inside
information on what the colleges
of the nation were doing in
many different fields.

The Society column was start-
ed to provide news of the activi-
ties of soclal organizations on
campus. It was different than
the people-visiting-each-other lo-
cal column.

Sports Emphasized

Around the turn of the cen-
tury athletics came more and
more into the news. During one
era there was a full front page
of sports news. One article was
on a Field Day on the lowa State
campus. Some of the unusual
events that took place were
throwing of a 16-pound hammer,
mile walk, two mile bicycle race,
boxing, and hitch and kick.

One of the main events of the
track meets in past years was an
all-around contest. The contest-
ants participated in five events
which were the running broad
jump, 100-yard dash, throwing a
16-pound hammer, running high
jump and the half mile run. The
contestant with the most points
out of the five events was the
all-around athlete.

Also during this.period some
world news, such as the assas-
sination of President McKinley

was being published, Feature
news writing also came into be-

.Oneof the first features was
entitled “Soldier’s Life in 1_’hi_1-
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Lincoln Way and Kellogg 232-9715

i
il

!

e
N
i

{
P

T
é;sls
I8

Shop at

For Your
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© (hanel

® Arpege

® My Sin

® Shalamar

© Bellodgia

© (hant d' Aromes

® Fleurs De Rogaille
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© Du Barry
© Revion
© Marcelle
® Yardley
© Jean Nate'




3 STORES TO SERVE YOU

ALL 3 STORES NOW OPEN , \
l \ WESTSIDE STORE-L-Way & Colorado

WEEKDAYS—8 a.m. till 9 p.m.
SUNDAYS-9 a.m. till 6 p.m. ORIGINAL STORE-2nd and Elm

1009 GUARANTEE ’ ‘ NORTHSIDE STORE—

ON EVERY \ 24th & Grand
77 WELCOME "%\

’l from your three hometown \

’I AMESAN[I):RUIT \\\

GROCERY STORES

Make Ames Fruit & Grocery’s Three ““Hometown” Stores Your Money Saving Centers
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The Best Of Everything In Food Is Yours When You Shop These
Departments:

PRODUCE
DEPARTMENTS

Ames Fruit and Grocery's fresh fruits and
vegetables are the best money can buy ....
and you'll find all three stores stocked to
the brim with values you can't pass! Per-
sonally selected by Ames Fruit and Gro-
cery, the produce items are as fresh as if
they had just been picked—ready for sal-
ads, desserts or regular cooking. So, when
you want REALLY fresh fruits and vege-
tahles, shop at Ames Fruit and Grocery—
three big hometown stores to serve you!

>~

DEPARTMENTS

r.)./‘r_.c.gt:)

Our meats are NOT pre-packaged but #
served up to you by friendly meatcutters ¢
who stand ready to help you find what you [
want in our fully-stocked meat cases.
Again, all meat sold by Ames Fruit and
Grocery is personally selected to give you
the best possible—from both standpoints of
quality and Jowest prices anywhere. And.
each week, in the pages of this newspaper,
you'll find specials to give you even more
for your money. Shop Ames Fruit and..”
Grocery for your meat buys . . . you'll be
glad you did

My

BAKERY
DEPARTMENTS

Ames Fruit and Grocery’s superb. Bake
is a past master at pleasing Mrs. Ilopseﬂ:
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